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(Answer a// questions in onJ or two sentences. Each question carries 2 marks)

I l. Define HRM.

2. Define performance appraisal.

3. Define Capital Structue.

4. What you mean by .batch.production, 
?

5. What is meant by .marketing 
mix,?

PARI-B

(Max. marks: 30)

Answer any five of the following questions. @ach question carries six mar.ks.)

U l. Distinguish between HRM and person:nel management.

2. State the factors affecting Capital Structure.

3. Elucidate the objectives of financial management-

4. State the features of mass production.

5. What are the factors that affect plant location.

6. Define 'branding'. What are its advantages?

7. State the factors that affect market mix.
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PART-C

[Maximum Marks: 60]
(Answer ane full question flom each Unit. Each question carries 15 mark)

III.

MODULE-I
(a) Explain the importance of HRM

(b) State the different types oftraining.

Or

Explain the steps in the selection process

MODULEII

Critcally evaluate equity share as a source offinance

Or

VI (a) What are the functions of financial manager?

(b) Write a note on 'Trading on equity.'

(10 marks)

(5 marks)

( 15 marks)

( 15 marks)

( 10 marks)

(5 marks)

MODULE III

VII. Explain the importance of Production management

Or

VlU. (a) Distinguish between mass production andjob production

(b) Write notes on

( i 5 marks)

(6 marks)

(D Job rotation

1ii) Job enlargement

(iii) Job enrichment

MODL]LE IV

a) Distinguish between marketing and selling
b) State the advantages of'grading'

(3x3 = 9 marks)

(10 Marks)

(5 marks)

(a) Explain the factors influencing consumer behaviour in buying process (10 marks)
(b) Write note on 'market segmentation' (5 marks)

Or
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